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B.Voc. (Retail Management and LI.T.) (Part - III)
(Semester - VI) Examination, May - 2018
RESEARCH METHODOLOGY FOR RETAILING - II (Paper - XXXXVI)
Sub. Code : 68135

Day and Date : Wednesday, 02 - 05 - 2018 ;ff;:jﬁ \Marks : 40
Time : 12.00 noon to 02.00 p.m. ‘;““‘;ﬁm’%}‘%
Instructions: 1)  Solve any Five questions. i 44 > ,ﬁ,_ﬂ,,l:%_ﬁ

2)  All questions carry equal marks. oo } §f}

3)  Figures to the right indicate full marks: BN = wg;

Q1) Write short answer (Any Two) SRR b 18]
a)  What is Government Publication?
b) Write importance of Marketing Research.
c)  Write functions of MIS.
02) Define Marketing Information system. State its advantages. [8]
03) Explain in detail steps in Marketing Research Process. [8]

04) What isMarketing Research? Explain Jobs available in Marketing Research. [8]

05) What is Product Research? Explain the features and needs of Product

Research. [8]
06) Explainethical issues of Marketing Research. [8]
(8]

Q7) Writes short notes (Any two) :
a)  Yni-variate and Bi-variate analysis.
b)  Distribution Research.
¢)  Limitation of Marketing Research.
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