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B.Com. (Part - I) (Semester - I) Examinatio'n,- \'April - 201_5_

PRINCIPLES OF MARKETING (Paper - I)
Sub. Code : 59641

Day and Date : Tuesday, 07 - 04 - 2015 Total Marks : 50
Time : 3.00 p.m. to 5.00 p.m. '

Instructions: 1) . All questions carry equal marks.
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2)  Attempt any Five questions out of seven.

Answer the following questions in brief (Any two) : [10]
é) State the features of marketing.
b) Explain in brief buying decision process.

¢) Explain concept of marketing information system (MIS).

State the importance of.rnarketing. [10]

Explain social and psychological factors affecting consumer behaviour.[10]

Explain the bases of market segmentation. [10]
Describe various steps in marketing research. [10]
State the importance of market segmentation. [10]
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7 Q7) Write short notes (any two) :
"a) Company orientation towords market place.
- b) Significance of consumer behaviour.

6) Iinﬁortance of marketing research.
TS FUTHR
quat 1) 6 S A o,
2) Tl IV T T He.
¥1.1) eler e diewam I o, (v ) '
a1) fguErh 3R wE .
‘a) e Pt i oivewm 0t
%) Froum wiigd v dewea e .

w.2) feraumTe wEes Tee .

9.3) SUHEFETAT AU URUTH HUTR WIS o A 9esh T8 .

' W.4) SR RWRET YR FUi .
q.5) ﬁwamﬁmmﬂaﬁﬁazﬁavhm

u.6)m@3ﬁmmﬁuaamm.

[10]

[10]
[10]
[10]
[10]

[10] .




%.7) & ferer. (RIUTATE 3H)
) Wﬁ“"‘:‘“ﬁ‘g@m
la') wﬁmaﬁ"@%“ﬂﬁ
aﬁ) fauur AT HEw
® e e




