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Kamala College, Kolhapur
(Autonomous) |
B.Voc. RMIT (Part-II) (Semester-IV)
Examination March/April, 2024
AECC-D2: Marketing Management - IT

Subject Code: 429

Day and Date: Tuesday, 16/04/2024 Total Marks: 40
Time: 08.00 a.m. to 10.00 a.m.
Instructions:

1. Atteinpt any five questions.

2. All questions carry equal marks.

3. Figures to the right indicate full marks.
Q. 1) Write short answers. {Any two) (8)

a) Explain product Features?
b )What Are the Objectives of pricing?
c) Explain the concept of digital marketing?
Q.2) Explain the 7 p’s of marketing mix? &)

Q.3) Define place and describe the factors affecting choice of a distribution
channel? 8)

Q.4) Define service marketing and describe the problems in the service
marketing? (8)

Q.5) Describe the media of advertising ? (8)

Q.6) Define promotion and describe the four element of promotion mix? (8)

Q.7) Write Short Notes on following ( Any 2) (8)

a) Afler sales services
b) Network marketing
¢) Online pricing



FRIST FATAX
HIAT- 2. HIUTALT U 92 Hisal.
R. HY YA HAR 0T e,
3. SRSl 3 qUT U7 ST
Tea1.¢. USHATT 3a¥ folgr . (FIorder &) | (©)
37, Scdreardr dfrsedr Fiam? 7>

§. TRACRT 3gfese FT 3Rd? {5 | Sterrorey | *
. BToed ATREI=l JhodaTr TASE HT? Q% :_m@@‘«g
yeaT.2. Fuue Beom 7 p T W = (©)
g9T.3. oo aReENT &3 3T g arfgai=ar Hasay aRumH
FUNAT Tcehid quT HT? (¢)
Ty, ¥ar fauvre afesnia e 3nfor a7 fuvEder aaea
ol F (¢)
UeT.Y. HAMMGAieal FETATT Juld HIT? (¢)
T9T.€. STRTadl SITedr ST HIoT Shfgda f&sor=ar ar gcsid
quie M (¢)
T, €raT ToIgT. (SIvTder i) (¢)
3. ThEaT Far
§. Acde HhfedT
. 3ffeTonse hed

3k sk ke sfe sk sl sfe sk ok sk sk Sfe s sk sk e she sie e sk e sje sfe e sk s sesie sk sk e 3k



