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Kamala College, Kolhapur
(Autonomous)
B.Com. Part I, Semester- 1
Examination April,2024.
NEP 2020- Level 4.5
SEC I: Subject -Marketing Skills (Paper I)
Subject Code- 109
Day and Date: Monday, 15/04/2024 Total Marks-40

Time: 12.00 p. m to 2.00 p.m.
Instruction: 1) Attempt any Four out of Five questions.
2) Figures to the right indicate marks.

Course |01) To understand and apply marketing concepts in real life.
Outcome | 02) To use various marketing skills.

Q.No.1. Short Answer the Following Questions. (Any Two out of Three) (Marks 10)
a) Explain the social factors influencing consumer behavior? COl1
b) Explain different basis of market segmentation? CO1
c¢) Concept of Product Positioning CO1

Q. No. 2. Explain the 7 Ps of Marketing Mix CO2 (Marks 10)
Q. No.3. Explain the objectives of Salesmanship? CO2 (Marks 10)
Q.No. 4. Explain the environmental factors in marketing environment? CO1 (Marks 10)

Q.No.5. Write Short Notes (Any Two out of Three) (Marks 10)

a) Explain the personal factors influencing consumer behavior? COIl
b) Economic Environment CO1
¢) Cultural Environment COl
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