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(Autonomous)
B.Com. Part I: Semester II Level -5

Examination April, 2024.
GEC-3: Principles of Marketing (Paper- II)
Subject Code: GEC-3
Day and Date: Wednesday, 10-04-2024 Total Marks: 40

Time: 2.00 p.m. to 4.00 p.m.

Instructions:
1. Attempt any five questions out of seven.

2. Figures to the right indicate marks.

Course | 1. To provide basic knowledge of 4P’s of marketing and retailing.

Ouicome 2.To understand the concepts of Product, Pricing, Promotion and Distribution.

Q.No.1. Answer the following in brief. (Any two out of three) (Marks 08)

a) Explain the essential of good packaging? (COl1)

b) Explain the concept of retailing in business? (CO1)

c) Explain the importance of the Sales promotion mix? (CO2)
Q. No.2. Explain the concept of the product mix (CO2) (Marks 08)
Q.No.3. Explain the factors affecting the distribution channel (CO2)  (Marks 08)
Q.No.4. Explain the specialization classification of service marketing? (CO1) (Marks 08)
Q.No.5. Explain the deference between retailing and wholesaling. (CO1) (Marks 08)

Q.No.6. Explain the importance of distribution channel? (CO2) (Marks 08)
Q.No.7. Write Short Notes (Any two out of three) (Marks 08)
a) Explain the nature of Service Marketing (CO1) .
b) Advertisement (CO1)
¢) Explain the features of the product (CO2)
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