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B.Com. (Part-I) (Semester-1) (CBES) (New) Examination, February-2023
PRINCIPLES OF MARKETING (Paper - I)
Sub. Code : 71475

Day and Date : Wednesday, 01 - 02 - 2023 Total Marks : 50
Time : 10.30 a.m. to 12.30 p.m. :
Instructions: 1)  Attempt any five questions out of seven.

2)  Figures to the right indicate full marks.
Q1) Answer the following questions in short (any two) [10]
a)  State the importance of marketing towards producer.
b) State factors influencing consumer buying Decsion.
c) State the components marketing information system (MIS.)
Q2) Explain the External factors of marketing environment. [10]

Q3) State the Bases for markets segmentation. [10]

Q4) What is rural marketing? Explain growing importance of rural marketing. [10]

Q5) What is social marketing? Explain the process of social maketing. [10]
Q6) State distinguishing characteristics of rual marketing. [10]
Q7) Write short note (any two) [10]

a) Internal factors of marketing environment.
b) Concept of Targeting.
c) Green Marketing.
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