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Instructions: 1)  Solve any five questions.
2) Al questions carry equal marks.
3)  Figures to the right indicate full marks.

Q1) Write short answers (Any two) : [8]
a)  Explain selling concept of marketing.
b) What is questionnaire?
¢) What is post purchase behaviour?
02) What is market Segmentation and criteria of Market Segmentation. 18]
03) Define marketing. What are the functions of marketing? [8]

04) Explain Consumer Behaviour and its buying decision process in detail.  [8]

05) What is Marketing Research? What are the scope and role of Marketing

Research? [8]
Q6) What are the core concepts of marketing? [8]
Q7) Write short notes (Any Two) : [8]

a) Sampling
b) Demographic factors of market segmentation.
¢) Markettargeting.
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