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Total Marks : 50 Each Question 2 Marks, Total 25 Ques, Duration 1 Hr

1. Any individual who purchases goods and service from the market for his/ her end use is

called as/ ST el el AT ATS=AT ATINHIST STTRIGA T T HaT @IS AT ATST 3 FOrrd

a. A. Customer/JTgeh b. Purchaser/ @REIGR
c. User/ aTaehdt d. All of these/ 3@ 94
. 2. Consumers often choose and use brands that have a brand personality consistent with

how they see themselves, also known as the___/ UTge sai=aT 3 ss= fas @<ara Afor
FTIAT ST i€ ATFad THd A0 d W& HY Tgaradr EId {dard
a. Actual self concept/ & T&d: =t HehedT b. Ideal self concept/ 3TE TSI

e Others self concept/ SR Wd: St Wehea  d. Prohibitive self concept/ fAftg @ =it Tshed T

Pl N
‘< d

_ m‘f"‘" 3. -----!f--*—Portrays the whole person interacting with his or her environment/---------- ATS
il Waﬁwmmmw amg
S\"ﬁ L Attl&ﬁde/ sl b. Personality/ sfadae

% oG Lifestyle/ Stam3tet d. Self concept/ T&eHedT
4. is one of the most basic influences on an individual needs, wants and
behaviour/) BT CETRIT e TeAT TS, 55T AT TRTURATER i J@3d T 3MM8.
a. A. Brand/si® b. B. Culture/?lﬁa?ﬁ

. c. C. Product/ 3d@1& d. D. Price / fhaa

5. Using successful brand names to launch a new or modified product in new category is

called / e Srofta =i foham guia SwTeA Si=r FR0aTHIE! I3t sS-1d arRvars

L RGIG)
a. Multi branding/ weisifem b. Line extension/ @R
¢. Co-branding/ @I-sifé d. Brand extension/ SSfe&R

6. Two established brand names of different companies using the name on the same product

is called_/ UshTe SQTEATER ATd ATIRUMTAT STATGAT U447 &1 UTUa___ 5 19 e Sid
a. Branding/ sifé b. Co-branding/ I-sifem
c. Mega branding AT d. Store branding/ STETREIRET

7. Name, sign, symbol, designs etc. used to identify the goods or services of one seller and
to differentiate it from the competition is known as / bt fershear=an g feha Qe
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ShtarEraTaTet fdr Wi Fee FoAre! AT SR T, R, B, e e e LY

a. Branding/ sifS b. Co-branding/ Fhi-sifé : "&\: % -_._;T"":b‘
c. Mega branding #sifET d. Store branding/ ST ©reR R N

8. Which of the following is a type of digital marketing activity?/ @Teieust Hivrar fefes
TehfeTT fehaTeheTd 2Tg?

a. Email marketing/ SHafaqor b. Social web marketing HiR1e 3@ HTeheIT

c. Viral IParketing/ IS HIehTeT. d. . All of the above/ aii&aa

9. MRP stands for_ / MRP gurst
a. a. minimum retail price/ fFAT foftehies fohma@ b. b. maximum retail price/ STRcid ST i fohmd

c. c. minimum rate of profit/ THRIEN ffAM & d. d .maximum rate of profit/ THRITET SR S &

10. Door to door selling is carried out by / B3R T SIeR farsht ___ gR &bt Sl
a. hawkers and peddlers/ %{are oTfor fashd b, cheap jacks/ @& S
c. second shop/ T&X g d. retailers/ ferenies fosnc @

11. Shopping malls, super markets and hypermarkets come under which type of marketing?/

U Hies, YU ATehe S0 GIRAUTHTRE HIVIAT HhRAT HTehfedT it Jara?

a. wholesale/ 5T =TIR b. retail/ feie =R

c. direct marketing/ & faqum d. agent service/ Tsie Hal

12. Mail order retailing is the same as:/ A% 3ifeX fohtanie fasht AREIT 2l
a. Direct selling/ 9< faht b. In Home retailing/ g% fefé e

c. E-tailing/ $-cfoit d. Catalogue Retailing/ Seai fefem

13. A retail firm owned by its customers in which members contribute money to open their
own store, vote on its policies, elect a group to manage it, and receive dividends is called

3 / ATEhT=AT ATGhIE! Teh fohiehiad BH STHEY HS @a:d LI IYSUITATES! U TqTd, T=am

STRUTER Hd SdTd, AT SAaRATI SUGTEIST Uah e Frasdra oifor ST e &idrd arer O
RUrdid

a. corporate chain store/ HARE = LI, b. merchandising conglomerate/ TR 43

c. voluntary chain/ Uf<5e Qract d. consumer cooperative/ UTgeh Hgehit

14. Retailers such as Benetton, The Body Shop, and Marks and Spencer carry mostly
own-brand merchandise. These are called brands/ S9e-1, St 79, 70 AT 3Tfor
W=R R fotanies fashd geaa: Wa:=a1 Se91 416 Ua- Sard. a1l EERAUGIG]

a. creative label/ TSNS &a® b. private label/ @it a@

c. house/ =X d. retail label/ frtehies Sere

15. There is no shop assistants in a / A HIUIAG! gHI AT AR
a. super bazaar/ W IR b. departmental store/ faarita g

c. multiple shop/ 31 &M d. second shop/ TR &
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16. Which of the following fees are NOT associated with a franchise?/ @TS@UH! HIUTA 3ok
e v

a. a) Royalty/ {aeet b. b) Advertising Fee/ SiTfe<rd %I

c. ¢) Franchise Fee/ Whemasit &l d. d) Facility Fee/ gferem g

17. Identify the hindrance to buying a franchise./ Thamasft Wl FvaT@ AVRT TS HBHET. a)
Having to personally finance the building of the store/ €ISR=AT FHRAIHIST SATFaR AT
faYRasT X0l a3d@ 31 b) Expensive licensing fees and start-up costs/ AgRT W1
3nfor wWré-21q @d c¢) Strict laws/ ®ew® ®1A¢ d) Passing a difficult test/ e 10T aieT S0t

a. A b.B
c. @ d.D

18. Which of the following best describes a franchise?/ ®TeIadeh! ®Ivd s ¥ gaiad FuiH
@d? a. A licensing arrangement between a company and another party licensing the use of
the company name, products and processes/ &9=1 2701 U= AT, IATEA AT WiehaT
FTILTITHT YRATHT SUIRT SHU=1 STTOr GERT & Fi=ATd I YRaT1 SFa#™T b. A cheap turnkey operation
where the owner has little responsibility/ ¥ e-hl ATRIA Y AR TR HHI 3 c.
A family owned business where the family agrees to pass its management down through the
next generation/ e ATGHET FIAE AY Fed AT HGITUA Yo fUiuda Ivare dgad e
d. A small business that has a special agreement with government to use any of the
country's resources;/ SITAT HIVATE! THTTFTET AT FHATITHIST THRAT AT FR ST Teh
e GG !

a.A b.B

(3107 d.D

19. Business-format Franchising is a type of franchising in which the franchisee adopts the
franchisor’s_____ of operation./ HaUE-WEEY haASnT g1 ThaafenTe=l (& THKR g SATHE
ThaTgsit haae G wfihrd. a. Incomplete method/ 3quf 9gd b. Limited method/
#affd 9gd c. Entire method/Jquf Tgd d..All of the above/ aile 9d
a. A f-:"“, b.B ‘ ‘1_
c.C iw | WY '

\ f "--‘:~ T‘T \-“;:
20. The legal contract that binds both’ partles mvblved in the franchise is known as the
/ Seamasined Uit STaSedT GIvgl YT S SHUTRT HIEANR HR UM sEat
STl a. Franchise agreement/$amasit @R b. Disclosure statement/ Wehceior fa9m= c.
Contract/ #IX d. Business obligation/ HTaHTRe® J4
a.A b.B

¢ d.D

21. . Unique psychological characteristics that lead to relatively consistent, lasting
responses to one's own environment and people's possessions contribute to their identities

is called / T =T AR Je- G, Rt wfawrg snfor stesi=an arendd
@i slew Fafor s SR SR gt A 3R TRUIAT a.
Occupation/ 3iga3 b. Personality and self concept/ S 2ATf0r T =t Fehedl C.
Economic situation/ aféfes aRfRrd d. Lifestyle/Siiam et

a.A b.B

c.C d.D
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22. Stage in which purchase intention is transformed in to purchase decision is

called / ST SUATd WEHET 3 WXErAT (U 9 ageet stal drel oA
A.need recognition/ ATgaT B.information search/ Az ¥4 C.purchase decision/ @&
fooia D.both b and ¢/ & anfor &

a. A b.B
c.C d.D

‘F_“,.an.-. .

. & ."e,f.-- 3
23. customer is , If customer’s expectations and products performance matches/

qgHh 3T, mmwmmmmwma satisfied/ GHTYTHT
B, c},lssatlsﬁed/ srgaTeTt C.delighted/ <€t D.none of these/ AT HTEIET TRl

aA b.B
c.@ d.D

24. A place for buying and selling activities is called . fraTeTT WS FHvarsr fSwof
319 gUrdTd. a) Market./ AT&e. b) Marketing./ AT&e. ¢) Market research./ SSIR
Iznyg_ d) Market information./ STSIR Atfgd!

a. A b.B .

ciC d.D

25. Consumers often choose and use brands that have a brand personality consistent with
how they see themselves, also known as the/ UTge S=ATIET ST S(S= a8 HIATA MO ATIATA
S S8 AfFaae A AT A W1 Y UTgdTd a1 G AT, TS T WS M@
ITd A. Actual self concept/ aT&ifass @4 YeheuT B. Ideal self concept/ &3l @W¥shed1 C.
Others self concept/ $azi=l @a: =1 aweq=T D. Prohibitive self concept/ ffig @&a: =t ¥aheqn
a.A b.B

c. @G
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