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1. Question The method by which a sample is chosen ST Ugd= =T fageT st

a. A Unitqgfie b. B design =1 fezmea
c. C Random dt arzf=s d. D Census . SFTOMET
@:. Question Research undertaken for knowledge sake is FTHTETST Tcit ¥ASS I ... 3R
a. A Pure Research 3[g 93144 b. B Action Research. &dl @244
c. C Pilot study 9r3®e 313mH d. D Survey Saaor
3. Question Fundamental Research is otherwise called 3r=aa1 W‘é’iﬁﬂ? ........... Bordrd
a. A Action Research it #ied b. B Survey Ha&for
c. C Pilot study 9rgee 27%m9 d. D Pure Research 3[g =g
4. Question Marketing research starts from Qo= @=iyA......... IA gE e
a. A Product idea 3d@1ed gl B. B Consumer satisfaction TTgehe THTHTT
¢. C Product design 3cmeA fe3mea d. D None of the above s{iaUeh ®Taie! ATel

. Question Marketing research helps the firm acquire a better understanding of the consumer
éwm?r:ﬁa'«nﬁﬁmmiﬁi% ......... ek TS [T AT 0T Aed i

a. A Their needs &=a1 TS b. B The competition &4T
c. C The share of competitors =T aTeT d. D All of the above afi& qd

6. Question The following supplied marketing information J&i& qiaet fagur= Arfedt
a. A Management information system g%

Trfgdt vt
c. C Both (A) and (B) =1 (T) 2mfor (=) d. D None of the above it FTerg! ATel

b. B Marketing research fagom @=me=

7. Question Problem analysis is the job of @9@T fazewurg......... FI 3T

a. A Management information system( 1)

b. B Marketing research(®) faqu= @znd=

c. CBoth (A) and (B) (H1) =121 (T) 37f1 (=) d. D None of the above (2) iU FTeral ATel

8. Question - The following is not a classification of marketing research problem. géie faqu= gzme=
TS FTEHOT ATel



&. A Research on products(37) I@ZA=R G294 b. B Research on advertising and promotion(a)

c. C Research on consumer(%) UTgshiat Tz d. D Research on Quality(2) T[oraa? gany+

9. Question - The following is not a classification of marketing research problem. q&te faqor ¥zia=
TR ST AT

kb b. B Research on advertising and promotion(s
a. A Research on products(37) IAQATEATE T3M9H 5 P ()

c. C Research on consumer(%) Wesa ¥2Ma9  d. D Research on Quality(g) Tomeme=r @aia=

10. Question Following is (are) the research instrument(s) for marketing research faqor €

G e WISSHATO! 3MTed

a. A Questionnaire(37) UsTac b. B Tape recorder(d) 29 {ahigl
c. C Camera(Ht) &HU d. D All of the above(2) aiie g4

11. Question The following is external source of data collection ®T---- ST Yehesd FTE] WA

< r A :

.a. A Sales records(37) st it b. B Financial accounting() anfefer S
c. C Technical joutnal (&) aife s d. D All of the above(3) git® g4
12. Question The following is external source of data collection @TEt---- ¥eT Yoo ST WF 372
a. A Sales records(31) faht i<t b. B Financial accounting(®) 37fde ot
c. C Technical journal(H) aifaes 54 d. D All of the above(3) a0i® 99

13. Question The following is external source of data collection @I ---- 32T Yehes aT] FId 3T
a. A Sales records(37) fasht A1t b. B Financial accounting(d) 3ffees o
c. C Technical journal (&) aife e d. D All of the above(g) e 9d

14. Question Following is (are) the benefits of Marketing research ATeh{eT Gie=ma w142 @ESTHO!
3T

.a. A Reduction ofrisk in marketing decisions (27) b. B Production of new products() F&H IaATEATH
famurE fAotardies S St IdqTeA

¢. Minimisation of cost (%) FHIdHH! @4 d. D All of the above(g) s g9

15. Question The following survey technique is extensively used in developed countries ®TS Taaor
o fere e < diea ymTond a9 ST
a. A Personal interview survey(37) aafades HoTEd

o b. B The mail survey(d) #& gaefor
c. C Telephone survey(HT) g=a+1 Gaaor d. D All of the above- () a{i® @4

16. Question Marketing sample must possess the following attribute(s) faraue aq=1 @dte ToTerd
3! HETTF 3T

b . - - (e Ay . f- T 3 7]
a. ATt must be random(37) & ATefRs a7 o1k b. B It must be representative(a) a1 wfafq«t 130y

HTTZTF 3Te
c. C It must be proportional () & THTOTE 3190

: g d. D All of the above(Z) afe @9
HTFZTF HATg




17. Question Marketing information system has sub-systems. faqurs mifgt goreia IU-HUTTe

a. A two (31) 49 b. B Three () @4
c. C four(dT) I d. D five () 9t

18. Question The following system supplies marketing executives with every day information about
developments in the external marketing environment.921e Toneit faqor sferesr-ai=m axist arg) fagor
FTATEROTd S geTHE st Arfedt X,

a. A The internal report system(TQ) 3dTd 3gaTS b, B The marketing intelligence system(3) fagqu=

OIS AfgHT goTTeEt
¢. C The marketing research system (%) faav=  d. D The analytical marketing system(2)
G qoTTeT ferzesaoTeRes fagur omet

19. Question The following system involves in collecting information that is relevant to a specific
problem facing the business. Jeies WoITeiel sraamaTeT AR SR {43y sreaviat geftg mifed ter
=0 GHTIE 3R,

.a. A The internal report system(3f) 3{d7id 377 b. B The marketing intelligence system(d) faqu=

quTTes! - Ffgm womet
c. C The marketing research system (¥1) f490=  d. D The analytical marketing system(2)
ERICER LI ferzemroTTaTes fargor womredt

20. Question Market research is function linking the consumer customer and public to market

through HTESIe STARUSHT ISR 1Y 3T

a. A The media 37) 91989 b. B Information ) Atfgdt ‘
c. C Market research c) ST Gxi9- d. D All of the above ) aii@ &4 '
R : _ |
21. Question Marketing research is related to.................. farqor Gmre st gt emee
a. A Finance process 1) fa ufsran b. B Marketing Process &) faqur uferan
.c. C Business Process c) &7 ufshar d. D None of the above g) aliadeh! &Izl ATE1
22. Question Advance plan of research is called as ¥3H TS FSHT GUMA ............ Bordrd
a. A Research process 37) @z wfekar b. B Research design &) JIe= =41
c. C Research proposal @t) gie= y&drg d. D None of the above g) iUt hivrdel ATe!
23. Question Research design consist of following things except................ BRI EREEIEE o]
............... FHAT WSS M1 3.
a. A Hypothesis U) Uftaear b. B Expenditure ) @d
c. C Research problem d1) Tz @aemn d. D None of the above g) SiieUeh! s IuTde! T8

24. Question A formal statement of research question or “purpose of research study” generally
TRy sfro=ies ferem= fham "S=ites sramamen & gmr=a:

a. A Is made prior to literature review 31) #1fgd  b. B Is made after literature review &) Qifgea @i
R FATIET ek T 312 AT TUR O 3R

c. C Will help guide the research process @)

d. D Both a and ¢ d) 2=t 31 3rfor =1




55, Question Source of research problem include FT<T THE=A WA @ GHIRAE 3Me

b. B Practical issue that require solutions )

a. A Researcher’s experience 37) T3N9#M=1 5999 2 ¢
2 ATFRIE T 1 (a0 sz g

c. C Theory and past research &) f&gig amnfor ’
P d. D All of the above ) aiie w9

a2
&
]
E 4




