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1. QuestionA market segment must be and . STSTRTET farsmT 3for .
a. ASubstantial, powerful 3. @I, b. BPowerful, measurable st Graziar, Hisogqrany .
RICSRIC]

CMeasurable, differentiable Ht, .

s o d. DActionable, powerful 1. Frde, ATHaE
2. QuestionTwo important attributes to be considered in Vendor evaluation are and

farshaT eamTes 7 foremRTa 9aes SR S HexaTe reH worst anfor ;
a. AValues, proximity 31. #ed, fAeedt b. BDelivery, servicing sit. ferezor, s
c. CReputation, notoriety Ht. fdgr

: o 2 ; > d. DNone of the above 2. a{teU! g ATt
3. Question. The primary methods of data collection are interview, and . ST GhoTAT
urafie Ugdt gorad, afor
gﬁA&T(le?s;{r;zgon, Ieegitone & b. BTelephone, questionnaire sit. gX&a+1, UATE!
¢. CQuestionnaire, observation 4. d. DMR Agency, newspaper 3, THER f
@ =7, e =
4. QuestionThe first two steps in the consumer adoption process are and . UTgeh

ufshadte afgd S+ =R0T Igorst 3oy
a. A Interest, evaluation 31. &T3,
HAHTAA

o

c. C. Interest, adoption |i. =T,
HSED

b. BAdoption, desire sft. e, S=31

d. D Awareness, interest €. STITEehdl, 3T&S

5. QuestionIf we get data from a marketing research agency this data would be deemed. 3rgreT
U S=ireA Gerdishe sal g greel ......... AT SIS,

a. APrimary data 31. Wi 21 b. BSecondary data 3t. gzr9 €T .
c. CTertiary data H. gftas 1 d. DRaw data 1. =it mfedt

6. QuestionWhich one of the following is the third step in the process of marketing research? fagor=
i ufshdiios foeR =Ror gEiea el ST 3R?
a. AAnalyze the information 1. b. BDevelop the research plan and design s, =19 JrsT=1 2701



et frm e fezmes forsfaa &4

: i foyeard * | stwrcr
§C Pressgth adind . d. DCollect the information <. FTfdt et T \3;%
HIG{ ] \ G

a. A Marketing research system 31.

o T b. B Internal records system i, 3faifa tehis fawen

c. CMarketing intelligence system

. e gfge womet d. DPower management system SI. 3511 SHa&ITq UUTTG!

8. QuestionWhich one of the following is not a demographic characteristic? Qeioaeh! surd
BRI ST e

a. AMigration 3. ®J&Td{ b. BConsumption rate . aT9X
c. CEducation level 91, 2r&1ftres utaes! d. DMarital status €I, SaTfees f@rdt

QuestionTechnology environment is part of firms. TS STATERI g T .......... W 3R, a. b.
: AMflCI'OCIlV]I‘OI‘lmE]’lt Sl b. BMacro environment s, Hehl TdATaR0T
¢. CTask environment . &4 d. D Depends upon the nature of the firm’s product range €I.
FTaTeRon d. THAT 3G AUT=AT TWEUTER TG 3T6d

10. Question. In SWOT, the letter ‘O’ stands for - THSSINEHE, ‘3’ &R EUSI-

a. AOmnipresent (product lines) 31.

ST ( ) b. BObvious (Marketing responses) . ¥ (fauor ufdarz)

c. COccurrence (of trade cycles) €.
( o d. DNone of the above 2. aiieU! sl ATet

11. QuestionThe major focus of the societal marketing concept is — HTHIfSI fAAUH Fehed-d &I o4 @
AR -

. A Profit only 1. e FHI b. BSociety’s well being only &, THTS Tert FTe 37T
c. CSatisfaction of customer only 4.
;—; R d. D All of these €t. g @4

12. QuestiMarketing is a process that creates, communicates and delivers. faqor & e uferar ang Sft
U1 T ST Frawor F.
a. AServices to customers 31, UTgehi-T

- b. BProducts to customers si. IECaE] IqTed .

¢. CValue to customers 9. aTga=1  d. DMaterialistic benefits to the customer 1. UTgehTaT Hifaerarar
He TS

o

13. QuestionResearch is------------- LEIICE B 37Tg Searching again and again 381 I8l JTH0!

a. AFinding solution to any problem b. BWorking in a scientific way to search for truth of any
FHIUTATE GHEER dTeT vl problem STUTTE! A T ATIUITHIS! dAT+eh AT i ol
e/C d. DNone of the above S{i&Uh! ®TEIg! ATgl

14. Questioncommon test in research demands much priority on FNYATAET VAT ATHUNET-==nnn==-=-

”hrm 5&@/" i
7. QuestionWhich one of the following is not part of MIS? q&ledeh! SIvTaT THITTEET 1T TR1?



a. AReliability farsga=zar b. BUseability 3uifirar
c. ¢ Objectivity sEqfedt d. D All of the above a{& ¥d

15. QuestionWhat is Bibliometry? Ta&ig TS 1a?

a. AThe function of Library 3 .
Network STaad Jeasd o b. BInformation Management Service ATfgd! Sg=ITqH TaT

c. CInformation Management Tool d. D Library Service wifieh e

qrigd! STaITa 9ra=

16. QuestionInformation is..... AMgat----=---=---- 3

a. ARaw Data &1 821 b. B Processed Data Ufshal shosesT 2T
c. C Input data 399 T d. DOrganized data aTdiferd et

17. QuestionQuestionnaire is a : WATTH! Tah--------- 3R

. A Research method M9 9gd  b. B Measurement technique 3199 &=

¢. CTool for data collection 22T . . g
: - d. DData analysis technique 22T fazeraor a=

18. Question“Controlled Group” is a term used in.............. B E 0BG RI AR = | R e GRSt

.

a. ASurvey research 30T 9zNg= b, B Historical research Ufagriaes Gziu=

%Experlmental research T d. DDescriptive research JofHTE® TZe=
O}
19. the question which of the following is not a “Graphic representation”? WTeiedeh! 10T “UTftheh
ufafafaa” e

a. APie Chart U =me b. BBar Chart SR =TE
‘ CTable GOl d. DHistogram fg&erm
20. QuestionStaffing is concerned with providing and maintaining................ resources. I
................ T WS SO SRR Fefed .
a. APhysical 2t b. BTechnical difres
c. CHuman H=&1 d. DFinancial 3mf<je

21. question what is the main role of research in education? RI&UTI® THEAT & AT FHT Te?

a. ATo upsurge one's social status.  b. BTo increase one's job prospects. TETT=AT ATehR{=a1 et
TETETE T HTHTfSTeR eIt Sareor grefar.

c. CTo augment one's personal d. DTo help an applicant in becoming a renowned

growth. TETTH! S9fFaer a1 a1efa0l. educationalist. STSERTE UE=ATd Rrayoras roamd wd o1

22. Question How is random sampling helpful? arefese §mfeiT &8 Suge o1R?

b. BAn economical method of data collection 21 G&a-TH! Ueh
arrfdies gga

c. CFree from personal biases d. DAII of the above a{a W4

a. AReasonably accurate AT%h 3T



SaferTen TerdT AT g

23. question which of the following is not the method of Research? Jeiedeh! s 0t ¥xire Ugd Te?
a. ASurvey 9a&or b. BHistorical Ufgrias
c. CObservation f-fteror d. DPhilosophical arfcaes

24. QuestionA research problem is feasible only when SR THET Shecs degie T 3T SiogT
a. Alt has utility and relevance ar=fl  b. Blt is new and adds something to knowledge & et 3172 37701

IUGeRIT SATIOT HTETehaT 318 T Fgladl Stred
c. Clt is researchable g TN
e d. DAII of the above e 99

25. QuestionResearch problem is selected from the standpoint of =21 E¥HMTGA FNE= THET o
S

a. ASocial relevance ®THIfSTR

q b. BFinancial support 37fd@ 7eq
 CResearcher's interest T+ d. DAvailability of relevant literature afad Hrigar= Iuaddn




