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Instructions: 1) Attempt any five questions out of seven.
2) Figures to the right indicate full marks.

Q.1) Write short answers (Any two out of three) [10]

a) Explain the nature of marketing.

b) State the features of consumer behaviour.

¢) What do you mean by social marketing?
Q.2) What is Marketing? Explain the scope and importance of Marketing. [10]
Q.3) Explain growing importance of rural market. [10]
Q.4) Describe the various bases of Market Segmentation. [10]
Q.5) Explain the characteristics of good MIS [10]
Q.6) Explain the economic, religious, and cultural factors that influence a consumer's purchasing
decision. [10] .
Q.7) Write short notes. (Any two ) [10]

a) SWOT analysis
b) Limitations of green marketing

¢) Concept of Target Market
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