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Day and Date : Monday, 2 - 12 - 2019 Total Marks : 40

Time : 12.00 noon to 2.00 p.m.

Instructions: 1)  Solve any five questions.
2)  All questions carry equal marks.
3)  Figures to the right indicate full marks.

Q1) Write short answers. (Any two)
a) What are the personal factors affecting consumer behaviour.
b) Explain marketing concept of marketing.

c) Explain Positioning.

Q2) ‘Marketing is based on 4 P’s of marketing’ comment.

Q3) What is market segmentation? Explain bases of market segmentation.

Q4) What is market research and importance of market research?

Q5) What are the strategies opted for market segmentation?

Q6) Explain Consumer Behaviour and its buying decision process in detail.

Q7) Write short notes. (Any two)
a) Social class
b) Sampling
c) Primary data
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