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PRINCIPLES OF MARKETING(Paper - II)
., ~:Sub. Code: 59651
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Instructions: 1) Attempt any five questions out of seven.
2).._ Figures to the right indicate full marks.

Q1) Answer the following questions in brief (any two): [10]
a) What are the features of product?
b) Explain the problems of services marketing.
¢) Whatisretailing?

Q2) Discuss the internal factors influencing the price determination of product.[10]

Q3) Discuss the classification of retailing according to marketing strategies. [10]

Q4) Describe the stages in selling process. |10]
Q5) Explain the factors affecting the choice of a distribution channel. [10]
Q6) Explain the classification of services marketing. [10]
Q7) Write short notes. (Any two): [10]

a) Difference between brand name and trademark.
b) Characteristics of services.

¢) Non-store retailing.
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