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B.Com. (Part-I) (Semester - IT) (CBCS) Examination, November - 2019
PRINCIPLES OF MARKETING (Paper - II) (New)
R Sub. Code @ 71495

Day and Daté ; Friday, 15 - 11- 2019 Total Marks : 50
Time : 12.00 Noon to 02.00 p.m.
Instructions: 1) All qué's_ﬁdhs carry equal marks.
2) - Attempt any five questions out of seven.
3)  Figures to right indicate full marks.
Q1) Write short answers. (Any two out of three) [10]

a) Explain the concept of Product Mix
b) Explain the process of New Product Development
¢) Explain the concept and characteristics of Direct Marketing

Q2) Define the concept product Life cycle and various stages of product life
cycle. [10]

Q3) Explain the internal factors which are affecting on the price of product. [10]

Q4) Define the concept of Promotion mix' and also explain various factors affecting
on 'Promotion Mix'". [10]

05) Explain the term 'Retailing’ and various types of retailing. [10]

06) Explain various factors affecting the choice of a Distribution Channel. [10]

Q7) Write short notes. (Any Two out of three) [10]
a) Product Classification '

b) Types of Product Distribution Channel
c) Wholesaling
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