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Instructions: 1)  Solve any five questions.
2)  Allquestions carry equal marks.
3) Figures to the right indicate full marks.

Q1) Write short answers (any two):
a) Whatis positioning?
b) Distinguish between marketing concept and selling concept.
¢) Write note on primary data and,_se_:con.d_‘ary data.

Q2) What is consumer behaviour? Explainl.it's Asigﬂniﬁcance.
Q3) Define marketing. What are the core concepts of marketing?
Q4) Explain marketing research process in detail.
Q5) What is market segmentation? Explain bases of market segmentation.
Q6) Explain in detail Marketing Mix.
Q7) Write short notes. (Any two):
a) Social class.

b) Descriptive research.
¢) Product concept of marketing.
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