SP - 20

Total No. of Pages : 2

Seat

B. Com. (Part - 1) (Semestér - IT) Examination, April - 2019
PRINCIPLES OF MARKETING (Paper - II) (Pre-Revised)
Sub. Code : 59651

Day and Date : Monday, 08 - 04 - 2019 Total Marks : 50
Time : 12.00 noon to 02.00 p.m.
Instructions: 1)  Attempt any five questions.

2)  Figures to the right indicate full marks.

Q1) Answer the following questions in short (any two) [10]
a)  State the importance of price in marketing mix.
b)  Whatis non-store retailing?

c) State the characteristics of services.

02) What is product packaging? Explain the role of product packaging. [10]

Q3) Explain the elements of promotion mix. [10]
04) Explain the classification of retailors by marketing strategies. [10]
Q35) What are the problems in services marketing? [10]
Q6) Explain the factors affecting choice of a distribution channels. [10]
Q7) Write short notes (Any Two): [10]

a) Price Mix.
b) Nature of retailing

c) Personal selling
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