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B.Voc. (Advanced Diploma in Retail Management and LT.)
(Part - II) (Semester -IV) Examination, December - 2018
MARKETING MANAGEMENT - 11
(Paper - XXIX)

Sub. Code: 66192

Day and Date : Saturday, 8 -12 -2018 Total Marks : 40
Time : 3.00 p.m. to 5.00 p.m.

Instructions: 1)  Solve any five questions.
2)  Allquestions carry equal marks.
3) Figures to the right indicate full marks.

Q1) Write short answers.(any two) [8]
a) Distinguish between salesmanship and advertising.
b) What are the disadvantages of packaging.
¢) Explain online pricing.

Q2) What is distribution channel? What are the factors affecting choice of

distribution channel. [8]
Q3) Explain service marketing and its charartcristics. [8]
Q4) Write in detail about personal selling and personal selling process. (8]
Q5) What is pricing? Explain the importance of pricing in marketing mix. [8]
Q6) Explain in detail about types of distribution channel. [8]
Q7) Write short notes (any two) (8]

a) Direct marketing
b) The main elements of Personal selling
¢) Channel management decisions.
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