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B.Voc. (Retail Managem - IT) (Semester - I1I)
Examination, December - 2018
MARKETING MANAGEMENT -1
(Paper - XX)
Sub. Code : 66182
Day and Date : Saturday, 08 - 12 - 2018 Total Marks : 40
Time : 12.00 noon to 2.00 p.m.
Instructions: 1)  Solve any five questions.
2)  All questions carry equal marks.
3)  Figures to the right indicate full marks.
Q1) Write short answers (Any two): [8]

a) Explain Positioning
b) Whatis Questionnair

c) Write note on samplinge

Q2) What is market research? What are the scope and role of market reserach?

8]

Q3) Explain in detail marketing and its functions. [8]
Q4) What is consumer behaviour? Explain its significance. (8]
Q5) What is market segmentation? Explain bases of market segmentation. [8]
Q6) Explain in detail core concepts of marketing. [8]
Q7) Write short notes (any two): [8]

a) Social class
b) Secondary data
¢) Post purchase behaviour
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