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B.Com. (Part - I) (Semester - I) Ex 1 ation, November - 2018
PRINCIPLES OF MARKETING (Paper - 1)
Sub. Code : 59641

Day and Date : Thursday, 29-11-2018 Total Marks : 50
Time : 03.00 p.m. to 05.00 p.m.

Instructions: 1)  Attempt any five questions.
2)  Allquestions carry equal marks.
3)  Figures to the right indicate full marks.
Q1) Answer the following questions in short (any two) [10]
a) W'i}at are psychological factors affecting consumer behaviour?
b) What is product research?

c) What is demographic segmentation of market?

02) Explain core concept of Marketing, [10]
03) What is consumer behaviour? State its significance. [10]
04) Define marketing research. State its importance. [10]
035) Explian concept and importance of Market segmentation. [10]
06) What is marketing? State its importance. [10]
Q7) Write short notes (Any two) [10]

a)  Concept of Marketing Information System.
b) Buying Decision Process.

¢) » Concept of Positioning.
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U.1) W= gy rgeaTd I fomn. (Sorad 29) ' [10]
H) ITHE FAVERIEL TR FIOTH HAEITEE 92 HI0Td T8 ?
q) o HNA RO HrE 7
F) AARUSY AHEEATaNTe TRl STUR [A9e s #5137

¥.2) faquETs geva deheu favre &, [10]
9.3) IUHTET I F2UTS i ? fast vy |, [10]
T.4) %umwﬁamiﬁwéagm%ugam [10]
9.5) SINRUS faweEE et 9 vgea fave . [10]
U.6) Tauum 2o @ ? fauuEs wee g, [10]
1.7) i fagr (Sl 29) [10]

%)  fauum migd veen deweun.

F) @iE fota ufsan.
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